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The Ocean Is An Economic Force In Need Of More Protection, New Study Finds

Washington D.C and Los Altos, CA., 3" March 2020 — More than half of people in the
United States, Japan, Chile and Mexico agree the ocean is in ‘poor’ or ‘very poor’ shape,
and has deteriorated in the past decade. Perceptions of the Ocean and Environment,
prepared by Kantar, the world’s leading data and insights company, also identified that more
than 94% of the populations of Chile, China, Indonesia, Mexico, Japan and the US believe
the ocean is important to their country’s economy and their wellbeing.

The research study, funded by The David and Lucile Packard Foundation, captures the
opinions of more than seven thousand people across six of the world’s biggest coastal
nations that are among the largest producers and consumers of seafood — Chile, China,
Indonesia, Mexico, Japan and the United States.

The study identified that the vast majority (between 71% in Indonesia to 95% in Chile) of the
population agree that human activity is damaging the ocean. Plastics and litter were cited as
the principle danger, followed by loss of fish and other marine wildlife. People across all
countries studied, except Indonesia, believe their respective governments are not doing
enough to protect the ocean surrounding their country, and across all six countries, there
was near-unanimous support for government action to protect the ocean (>92%).

“The findings clearly show that people see the condition of the ocean as important to their
country’s economy, and just as critically, to their family’s well-being because it is a source of
food and home to wildlife,” said Meg Caldwell, Deputy Director, Oceans at the Packard
Foundation. “People view their governments as principally responsible for taking actions to
conserve and protect the ocean.”

“This research is one of the largest, rigorous studies undertaken into public opinion of ocean
health, and the findings underscore the importance of evidence to inform complex policy
issues and sustainable development,” said Jordan Robinson, Kantar’s project lead.

The survey yielded insights across three key themes: ocean health, connections between
the ocean and climate change, and links between the ocean and economic wellbeing.

e Most people (ranging from 50% in the US to 79% in China) are aware of the negative
impact of their country’s fishing activities on the health of the ocean globally;

e The vast majority of people (ranging from 72% in the US to 92% in Mexico) consider
climate change to be a serious threat to the quality of life in their country;

o People across all six countries overwhelmingly see the condition of the ocean as
important to their economy (ranging from 94% in the US to 96% in Indonesia);

e There is near unanimous support (ranging from 92% in Japan to 99% in China and
Chile) for Marine Protected Areas — areas off-limits for fishing and commercial use.

“If we are going to protect people and livelihoods and avoid the worst consequences of
climate change, we need to embrace the vital role the ocean plays in human, planetary and
economic health,” said Jane Lubchenco, a Packard Foundation trustee and former
administrator of the National Oceanic and Atmospheric Administration. “Success requires
holistic approaches that align conservation, economic, and human well-being outcomes. For
instance, Marine Protected Areas can help restore the ocean’s bounty, mitigate climate
change, create jobs, and new economic opportunities.”
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The Kantar study did find notable differences between countries. For example, public opinion
on changes in ocean quality over time is relatively similar in the US, Japan, Chile, and
Mexico, where about three-quarters of the people believe the condition of the ocean has
“worsened” in the last 10 years.

In China, the portion of people who believe the ocean condition has “improved” is roughly
equivalent to the portion who believe it has “worsened,” and in Indonesia, the largest portion
of people believe it has “stayed about the same.” Further, people in Chile, Japan, and the
US hold private industry responsible for environmental conservation at a higher rate than in
Indonesia, China, and Mexico.

The Packard Foundation’s ocean grantmaking supports actions by governments, industry,
and civil society to improve the environmental sustainability and social responsibility of
seafood production and to conserve marine biodiversity. You can find Kantar’s full report
along with briefs on each of the six countries surveyed at Our Shared Seas.
http://oursharedseas.com/insights/SupportForAction

-end-

About Kantar

Kantar is the world’s leading evidence-based insights and consulting company. We have a
complete, unique and rounded understanding of how people think, feel and act; globally and
locally in over 90 markets. By combining the deep expertise of our people, our data
resources and benchmarks, our innovative analytics and technology, we help our clients
understand people and inspire growth.

About The David and Lucile Packard Foundation:

The David and Lucile Packard Foundation is a private family foundation created in 1964 by
David Packard (1912—1996), cofounder of the Hewlett-Packard Company, and Lucile Salter
Packard (1914-1987). The Foundation provides grants to organizations in the following
program areas: Conservation and Science; Population and Reproductive Health; Children,
Families, and Communities; and Local Grantmaking. Foundation grantmaking includes
support for a wide variety of activities including direct services, research and policy
development, and public information and education. Learn more at www.packard.org.

Notes to Editors

Methodology: Kantar conducted the public opinion study across Chile, China, Indonesia,
Japan, Mexico and the United States. Researchers used telephone and in-person interviews
to measure perceptions of the health and quality of the ocean, importance of the
environment, human impacts on the ocean, and how to address urgent ocean challenges,
including climate change.
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